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Nowadays consumers are faced with advertisements from all kinds of companies.
To what extent do you agree that consumers are influenced by advertisements?

What measures should be taken to protect them?

Nowadays, consumers are bombarded with advertisements from various companies. In my
opinion, consumers are unquestionably influenced by these advertisements to a significant
extent. However, certain measures should be implemented to protect them from being

misled or manipulated.

Firstly, it is undeniable that advertisements have a strong impact on consumer behavior.
Companies invest substantial amounts of money in advertising, targeting specific
demographics and employing persuasive techniques to attract consumers. For instance,
advertisements use catchy slogans, appealing visuals, and celebrity endorsements to create
a positive image of the product or service. These strategies often lead consumers to develop
a desire for advertised products, leading to an increase in sales. Consequently, it is evident

that advertisements can greatly influence consumers' purchasing decisions.

Nevertheless, it is crucial to protect consumers from potential harm caused by misleading or
deceptive adverts. To achieve this, stricter regulations and guidelines should be imposed on
advertisements. Advertisers should be obligated to deliver accurate and transparent
information about their products or services. Moreover, regulatory bodies should monitor and
sanction companies that engage in false advertising practices. By ensuring that companies
adhere to ethical advertising standards, consumers can make better-informed choices

without being deceived or manipulated.

Additionally, educating consumers about advertising techniques is crucial in protecting them
from undue influence. Schools and educational institutions should incorporate media literacy
programs into their curriculum, teaching students how to critically analyze and evaluate

advertisements. This will enable consumers to recognize the persuasive techniques
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employed by advertisers and make rational decisions based on accurate information rather
than succumbing to impulsive buying behavior. Moreover, public awareness campaigns can
be conducted to educate the general population about potential advertising tactics,
In conclusion, it is indisputable that consumers are heavily influenced by advertisements.
However, to protect consumers from misleading advertising practices, stricter regulations,
and education on media literacy should be implemented. By doing so, consumers can make
more informed decisions, ensuring that their rights and interests are safeguarded.

empowering them to make informed choices.
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1. Nowadays, consumers are bombarded with advertisements - R &2 A H| At

280210 UL

2. consumers are unquestionably influenced by these advertisements - A~H| At=2 0|
Ds0 ool =22 Hes =0t

3. Moreover, regulatory bodies should monitor and sanction companies that engage in false

advertising practices - HICtJt, 210 A Ml Jl7= HAX 10 0 20ot= LSS

2 AlGtD & HIoH OF BHCt.

4. Media literacy programs - O|CI{ 2IE{2{Al =22 1] 24

5. make rational decisions based on accurate information - & & &t A2 E J|gto 2
aelHo Z2EE el
6. succumbing to impulsive buying behavior - & 70 #s0 2=5t= A

7. ensure that their rights and interests are safeguarded - 1=2| &2/ 2 0|20l ES &=
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